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WORKING IS NOT WORK 
RECENT WORKS



Company: Okotta! 
Role: chief creative and product officer 
2015 - 2016



I co-founded Okotta! to challenge, disrupt and fix an ugly and broken industry. I created a 
service concept that set out to change attitudes towards insurance and how it works. 

MAKING INSURANCE BEAUTIFUL



We developed Okotta to be the insurance guru 
in your pocket. It enables you to access your 

policies, ask questions or make a claim 
anywhere at anytime.



We created the guru 
who engages in 
conversations to 
understand your 
insurance needs and 
give advice. 

This is the basis for 
machine learning and 
making the service 
better over time. 



A glanceable lifehub shows you your insurance 
overview and let’s you know if you need to do 
something.  



Complex insurance 
data is presented 

simply, notifications 
let you smartly 

optimise things. 



Company: DaWanda 
Role: product director 
2012 - 2015



I joined DaWanda as Product Director to lead the re-imagineering of the service to enable 
the European maker movement to scale. 

BRINGING DIY TO THE MAINSTREAM



creative ecosystem: reinventing DaWanda with a new identity and 
mobile first design



mobile first redesign:  to unify presence across all devices and 
make mobile shopping delightful



simplified UI: removal of all unnecessary distractions from  
the core process of discovery and buying 



going social: improved and simplified all social functions to 
increase virality and increase engagement



shopping on the go: native apps that create a streamlined 
shopping experience and new communication channel



Company: Nokia 
Role: UX & product director 
2009 - 2012



I led the research and concepting efforts for the next generation of services and defining the UI 
framework and design rules. I was also product lead for a number of services. 

FROM A TO B AND MORE



mobilising the web: Nokia location based web apps



getting from A to B: Nokia transit apps



getting local: Prime Place



getting local: Prime Place enables 
local businesses to build presence 
and optimise their business.



Company: Deutsche Telekom 
Role: head of content services design 
2008 - 2009



I created a new and bold vision for content for Telekom - a cross channel cloud based service that 
enabled users to access all their content “anywhere, anytime, on any device”. Working with the 
internal teams I led the strategy, concepting and prototyping efforts to create the next generation of 
content services. 

CONTENT IN EVERY CONTEXT



content 2.0: Telekom Mediencenter 
cloud based content - accessible everywhere, anytime.



mobile media: player prototypes



mediastream: browser prototype



a bit about me...

Company: ShopWindoz 
Role: founder and managing director 
2007 - 2008



Already in 2006 Berlin was the creative hot spot for designers setting up their 
own indie labels. However, what was missing was their presence on the internet 
and the experience of browsing creative products you got when walking around 
the Berlin streets. The idea of ShopWindoz was born.  

ShopWindoz: a social marketplace  
for indie brands



ShopWindoz: a different kind of commerce platform with an attitude - for indie 
brands who want to stand out.



ShopWindoz: enabling indie designers to build a rich digital 
presence in a few easy clicks.



ShopWindoz: digital shop windows express creativity, 
uniqueness - and sell.



ShopWindoz: the service went live after 6 months of sweat and tears - bringing 
over 500 indie brands to the web.



WORKING IS NOT WORK 
NON-COMMERCIAL WORKS



I am exploring the creative possibilities of self-fabrication and have been teaching 3D 
printing and prototyping design objects to see the future potential of this emerging scene. 

GETTING PHYSICAL WITH 3D



Project: FIXER 
Role: founder and designer 
Ongoing



FIXER concept: upcycling and hacking the physical world with 3D printing

Fridge box FIXER that transforms a broken object into a thing 
of beauty and fun.



Customised kicker replacement 
character with 3D scanned head

Tin can FIXERS that 
extend the use of 
everyday objects



Project: Weißensee Kunsthochschule 
Role: guest lecturer 
2013



teaching students to make: summer semester at Weißensee 
Kunsthochschule, Berlin introduced 3D printing as a viable entry 
to market



teaching students to make: upcoming designers created unique 
inventions that leveraged the latest technologies to innovate.

prototype: 3D printed ‘soundwave’ bracelet


